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Abstract:
This study aimed to determine the impact of green marketing on resilience. In light of
a review of previous studies, a conceptual framework was developed for the
dimensions of this research. It includes two main variables: the independent variable
(green marketing), which consists of four dimensions (green product, green
distribution, green price, and green promotion), and the dependent variable
(Flexibility). The primary data for this study was collected using survey questionnaires
targeting users of green cosmetics on social media. The survey was designed using the

Google Drive search engine. The statistical program SPSS for Windows (Version 27)
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was used to analyze the data. The study results indicated a significant positive
correlation between green marketing and resilience. The study also observed a
significant positive effect of the green marketing dimensions (green product, green
price, green distribution, and green promotion) on Flexibility.

Keywords:Green Marketing, Green Product, Green place, Green Promotion, Green

Price, Flexibility.
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