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Abstract:
This research aims to provide a framework that helps the effect of customer
perceived value (social, emotional, functional, experiential, and costs) on customer
engagement behaviors (customer purchases, referrals, knowledge sharing, social
influence on others) Taking into account the mediating role of customer
identification. A survey list was prepared to collect the primary data to research this
relationship. The sample size was (385) individuals. The data was analyzed using
the structural equation building method (SEM) using the program (AMOS V.26).
The results revealed the presence of a positive moral effect for the value of customer
perceived value on the dimensions of customer engagement behaviors, and
customer identification mediates the relationship between customer perceived
value and customer engagement behaviors. These results were relied upon and
linked to the results of previous studies to reach a set of theoretical conclusions and
management recommendations.
Keywords: customer perceived value, customer identification, customer
engagement behaviors.
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