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Abstract:

The current research aims to measure the effect of augmented reality on customer
happiness through the mediating role of brand love, applied to the customers of
shopping malls in Cairo. The study relied on the snowball sampling technique,
gathering 384 valid questionnaires for statistical analysis using the WarpPLS.7 tool
to test both direct and indirect effects.

The research findings revealed a significant positive indirect effect of using
augmented reality on customer happiness when brand love is a mediator. There is
also a direct effect of augmented reality on both customer happiness and brand
love, as well as a direct effect of brand love on customer happiness.

Based on the study results, the researchers proposed several recommendations,
the most important of which is the need for malls to use immersive technologies in
product marketing, as these are promising techniques for creating new, attention-
grabbing advertising designs that have a dynamic impact on the eye and emotions,

achieving promotional, aesthetic, creative, and suspenseful dimensions. These
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technologies should be utilized to enhance customer happiness and foster
emotional attachment to the brand.
Keywords: Augmented Reality, Customer Happiness, Brand Love
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