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Abstract:

The current research aims to find out the extent of a moral correlation and
influence between Opinion leadership through social media and customer
purchasing behaviour. Data were collected from 385 customers of sports products
in the Arab Republic of Egypt.This study employed path analysis to test the research
hypotheses by using Warp PLS6 program alongside AMOS. The study found that
there is a significant correlation between opinion leadership through social media
and the customer’s purchasing behaviour. There is also a significant positive effect
for dimensions of opinion leadership through social media and the customer’s
purchasing behavior. These results were relied upon and linked to the results of
previous studies to reach a set of theoretical conclusions and administrative
recommendations

Keywords: (: Opinion leadership through social media , customer purchasing

behaviour).
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